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PEMERKASA INITIATIVES FOR COVID-19 AFFECTED 

SECTORS 

• The government has established new initiatives while 

extending the existing ones for tourism, retail and 

other sectors who are severely affected by the Covid-

19 pandemic. 

 

• The new stimulus package, valued at RM20billion, 

includes a fiscal injection of RM11 billion from the 

government. 

 

• The highlights mentioned are: 

 

a) Extension of tourism and services tax for hotel 

accommodation exemption until 31 Dec 2021 

 

 

b) Entertainment – entrance fees into entertainment sites 

within Federal Territories will be exempted. However, 

the period of the exemption has yet to be announced. 

 

c) Individuals who purchase tourism packages from tour 

agents registered with the Ministry of Tourism, Arts 

and Culture (MOTAC) will be eligible for a tax relief 

of up to RM1,000 

 

d) Postponement of payment for monthly income tax 

for the period from April 1-Dec 31 2021. 

 

 

 

 

e) Human Resources Development Fund (HRDF) levy is 

excused for affected tourism and retail sector 

companies until June 2021. 

 

 

f) Additional RM700 million was injected to the Wage 

Subsidy Programme 3.0 for another 3 months for 

companies in tourism, retail and wholesale trade along 

with businesses that had to be shut during the MCO 

e.g., gymnasium and spa. 

 

g) One-off Special Assistance Grant of RM3,000 for 5,000 

tour agencies that are registered with MOTAC and one-

off cash assistance of RM600 for 4,000 homestay 

operators registered with MOTAC. 

 

 

h) 3-month extension of 10% electricity bill discount for 

hoteliers, theme parks, convention centres, shopping 

malls, local airline offices and tour travel agencies until 

June 30,2021. 

 

i) Additional RM2 billion for Bank Negara Malaysia’s 

Targeted Relief and Recovery Facility (TRRF), provided 

for SMEs that are affected. 

Source:https://www.theedgemarkets.com/article/heres-list-pemerkasa-initiatives-tourism-retail-and-covid19-affected-sectors 

https://www.theedgemarkets.com/article/heres-list-pemerkasa-initiatives-tourism-retail-and-covid19-affected-sectors


 

 

 

 

 

  

MALAYSIA TO 

CONSIDER NEW 

TAXES  

 
 

• The country’s finance minister 

mentioned about the possibility 

of a consumption tax, though 

the plan is yet to be finalised, 

as the economic outlook 

remains bleak.  

 

• The economy is forecast to 

grow by 6.5% to 7.5% this year 

after contracting by 5.6% in 

2020. 

 

 

• Meanwhile, a forecast by the 

World Bank indicates that the 

country’s economy to increase 

by 6% this year, slower than the 

previous forecast which was 

6.7%, after the surge in covid 

cases, political uncertainty, and 

slow vaccine rollout.  

 

 

 
  

MALAYSIA’S UNEMPLOYMENT SHOT 

TO NEARLY 5% 
 

 
• Number of unemployed persons 

increased by 4.9% to 782,500 

persons in January this year (2021), 

up from 4.8% or 772,900 persons in 

December last year. 

 

• The country’s labour force in 

January was at 16.02 million 

persons, a 0.2% increase from 15.99 

million persons in December, while 

labour force participation rate also 

rose to 68.5% from 68.4%. 

 

• The number of employed persons 

who were temporarily not working 

increased to 158,900 persons in 

January 2021 from 146,200 in 

December last year.  

 

• According to the Department of 

Statistics Malaysia, by economic 

sectors, the number of employed 

persons in services sector rose on 

a month-on-month basis, specifically 

in wholesale and retail trade, human 

health and social work and 

education activities. 

 

• However, employment in tourism-

centric industries continued to 

contract. 

 

• Concurrently, employment in the 

manufacturing sector continued to 

portray positive growth for the third 

month, while employment in the 

construction sector also grew. 

 

• Agriculture, mining and quarrying 

sectors registered a decline in 

employment for the seventh month. 

 

 

 FINANCIAL ASSISTANCE WORTH RM1.55 BILLION 

APPROVED FOR SMES 

 

• 7,072 applications regarding loans 

of RM1.33 billion under the 

National Economic Recovery Plan’s 

(PENJANA) Small and Medium 

Enterprise (SME) Financing Scheme 

have been approved by the 

government as of March 5 

compared to RM1.32 billion, a 

week prior.  

 

• Meanwhile, the PENJANA Micro 

Credit Financing under Bank 

Simpanan Nasional (BSN) amount 

channelled remained at RM391.9 

million as of March 5, helping 

11,708 micro-SMEs including those 

in the retail and services sectors. 

 

 

• 662 SMEs have received funding 

which amounted to RM191.1 

million as of March 5, from the 

RM200 million Bumiputera Relief 

Financing (BRF) introduced by 

Perbadanan Usahawan Nasional 

Bhd (PUNB). 

Sources: https://www.theedgemarkets.com/article/dosm-slight-increase-unemployment-rate-january-2021, https://www.theedgemarkets.com/article/malaysia-says-mulling-new-taxes-once-economy-

recovers, https://www.edgeprop.my/content/1818256/sme-financing-worth-rm133b-approved-march-5-%E2%80%94-tengku-zafrul  

https://www.theedgemarkets.com/article/dosm-slight-increase-unemployment-rate-january-2021
https://www.theedgemarkets.com/article/malaysia-says-mulling-new-taxes-once-economy-recovers
https://www.theedgemarkets.com/article/malaysia-says-mulling-new-taxes-once-economy-recovers
https://www.edgeprop.my/content/1818256/sme-financing-worth-rm133b-approved-march-5-%E2%80%94-tengku-zafrul


 

 

 

 

 

 

  

 

 

  

THE UPSIDE AND DOWNSIDE OF DIGITAL ECONOMY 

 
 

• The country’s jump into digital economy has acted 

as an aid to lessen the impact of the pandemic, as 

business are adopting on digital transformation to 

ensure they survive despite the MCO and border 

closures. 

 

• Chief executive officer of the National Tech 

Association of Malaysia (PIKOM) mentioned that 

small businesses are making use of the various 

grants and funds for marketing, which enables them 

to reach a wider audience which will then lead to 

a higher adoption of the Point of Sale (PoS) system. 

 

 

. 

 

 

• However, according to him, these grants and funds 

were said to have issues with regards to submission of 

applications, as some can be inconvenient or time-

consuming. 

 

• DRA Aesthetic Enterprise director said the MCO has 

affected medical spa and beauty centre businesses, but 

e-commerce and digital presence on social media 

platforms helped the company to stay afloat, as 70% 

of its customers came from social media.  

 

• However, these initiatives were said to give more 

powers to telcos, which put a high price on their 

services, adding that although the financial assistance 

was given, the company still has to fork out their own 

money to invest in the appropriate areas that suit the 

company’s needs. 

Source: https://www.theedgemarkets.com/article/malaysias-leap-digital-economy-timely  

https://www.theedgemarkets.com/article/malaysias-leap-digital-economy-timely


 

 

 

 

 

 

 

  

INFLATION INCREASES, FOLLOWING THE RECOVERY OF 

OIL PRICES 

 

• Economists predict that the country’s inflation will continue 

to increase, following an upward trend in global oil prices. 

 

• Malaysia’s CPI increased 0.1% to 122.5 in February from 

122.4 in February last year, after nearly a year of deflation 

caused by the pandemic and plunge in crude oil prices. 

 

• According to the DOSM, the CPI rose by 0.3% from January, 

on a month-to-month basis. The increase was reinforced by 

food and non-alcoholic beverages, which increased 1.4% 

year-on-year, and miscellaneous goods and services, which 

rose 1.6% y-o-y. 

 

• Similarly, prices of transport decreased 2% y-o-y, following 

rising domestic retail fuel prices. 

 

• Senior economist at RHB Investment Bank Bhd mentioned 

that he will maintain his CPI forecast at 2% for the year, 

as he predicts the influence of cost-push pressures to be 

partially mitigated, after the government’s decision to peg 

RON95 and diesel at RM2.05 and RM2.15 per litre 

respectively under PEMERKASA, he said. 

 

• MIDF has amended its CPI inflation prediction upward to 

2.3% in 2021 from 1.8%, as it observed that inflationary 

pressure is expected to rise this year on the back of 

expansionary fiscal and monetary policies, higher 

commodity prices and returning demand as the economy 

recovers.  

 

 

 

• The revision is in line with the upward revision of its 

in-house Brent crude oil target price to US$ 59 per 

barrel and crude palm oil (CPO) target to RM3,000 

per tonne for 2021. 

 

• On the contrary, UOB Malaysia economists forecast 

the full year reading of CPI to average at a higher 

rate of 3%, following the vaccine rollout, additional 

policy support and higher commodity prices. 

 

 

• In Bank Negara Malaysia’s March monetary policy 

statement, headline inflation is expected to temporarily 

increase in 2Q21 due to lower base from low domestic 

retail fuel prices, in the same period a year ago, 

though the outlook depends on the volatility of global 

oil and commodity prices.  

 

• Brent oil prices is expected to hover between US$60 

(RM247.77) and US$70 per barrel this year compared 

to last year’s average of US$43.21. It also predicted 

that the rate would remain at 1.75% throughout the 

whole year. 

 

 

Sources: https://www.theedgemarkets.com/article/inflation-returns-february-and-seen-trending-upwards-oil-price-recovers,

 https://themalaysianreserve.com/2021/03/25/malaysia-records-positive-inflation-opr-expected-to-remain-unchanged/,https://themalaysianreserve.com/2021/03/05/bnm-

maintains-opr-at-1-75-on-expectation-economy-recovering/  

https://www.theedgemarkets.com/article/inflation-returns-february-and-seen-trending-upwards-oil-price-recovers
https://themalaysianreserve.com/2021/03/25/malaysia-records-positive-inflation-opr-expected-to-remain-unchanged/
https://themalaysianreserve.com/2021/03/05/bnm-maintains-opr-at-1-75-on-expectation-economy-recovering/
https://themalaysianreserve.com/2021/03/05/bnm-maintains-opr-at-1-75-on-expectation-economy-recovering/


 

 

 

 

BNM PREDICTS 2021 GDP 

TO HOVER BETWEEN 6% 

AND 7.5% 
 

• The central bank has projected Malaysia’s economic 

growth (GDP) to be between 6% and 7.5% this year.  

 

• Major factors supporting the country’s growth 

recovery include improving external demand amidst 

a technology upcycle, less severe containment 

measures and the vaccine roll-out, improvement in 

labour market and pickup in production from new 

and existing manufacturing and mining facilities. 

 

 

• Monetary stimulus to stimulate domestic demand, 

reduce borrowing costs and facilitate continued 

credit intermediation was put in place last year, 

including a 125-basis point (bps) reduction in the 

overnight policy rate (OPR) to 1.75%. 

 

• Headline inflation is forecast to average higher, 

between 2.5% and 4% this year, contributed by 

cost-push factors such as an anticipated increase 

in global oil and commodity prices and the lapse 

of the effect of the tiered electricity tariff rebate 

introduced in April 2020. 

 

 

• Meanwhile, by core inflation, is expected to remain 

somber, averaging between 0.5% and 1.5% amid 

continued spare capacity in the economy. 

 

MALAYSIA’S ECONOMY PREDICTED TO REBOUND, 

WITH DOWNSIDE RISKS 

 

• In its latest Country Report, the International 

Monetary Fund (IMF), mentioned that the country’s 

growth is projected to recover to 6.5% in 2021, driven 

by a healthy recovery in the manufacturing and 

construction sectors, and the effect of the vaccination 

rollout in February. 

 

• The IMF also said that recovery would be unequal 

across sectors with constant weakness in high-

contact industries, whereas on the demand side, 

government expenditure and recovery in both 

domestic and external demand would stimulate 

growth. 

 

• Simultaneously, the current account surplus would 

decline by 3% of the GDP, as demand for pandemic-

linked equipment reduced and rebound in domestic 

demand raises imports. 

 

 

• The country’s highly open economy is at risk to 

develop trade actions and weak trading partner 

growth. Meanwhile, fiscal risks from unpredicted 

liabilities could happen while domestic policy 

uncertainty could decrease business confidence and 

investment. 

 

• The report further stated that although the current 

account surplus would entice investors, it still 

represented a gap of 3.6% of GDP which cannot be 

fully clarified by Malaysia’s fundamentals and desired 

policies and relatively driven by lower spending on 

social safety nets in the country. 

Sources: https://www.theedgemarkets.com/article/malaysias-economy-rebound-between-6-and-75-year-supported-both-external-and-domestic-demand-.  

https://www.malaymail.com/news/money/2021/03/18/imf-malaysias-economy-to-rebound-for-rest-of-2021-but-faces-downside-risk/1958820, 

https://www.theedgemarkets.com/article/imf-malaysian-economy-set-recover-2021-growth-projected-65  

 

 

https://www.theedgemarkets.com/article/malaysias-economy-rebound-between-6-and-75-year-supported-both-external-and-domestic-demand-
https://www.malaymail.com/news/money/2021/03/18/imf-malaysias-economy-to-rebound-for-rest-of-2021-but-faces-downside-risk/1958820
https://www.theedgemarkets.com/article/imf-malaysian-economy-set-recover-2021-growth-projected-65


 

 

 

 

 

 

WORST RETAIL PERFORMANCE IN OVER TWO DECADES 

• Retail performance in Malaysia recorded its worst 

performance in 22 years since the Asian Financial 

Crisis in 1998, contracting by 16.3%, last year, making 

a mere RM90 billion in sales versus RM107.5 billion in 

2019. This was mainly due to the MCO which forced 

non-essential retailers to temporarily close.  

 

• Retail sales contracted for four consecutive quarters 

at 11.4%, 30.9%, 9.7% and 19.7% respectively, last 

year.  

 

• Segments which have deteriorated include children and 

baby products (-20.2%), department stores cum 

supermarkets (-18.7%), food and beverage (F&B) 

outlets (kiosks and stalls) (-18.3%), F&B (cafés and 

restaurants) (-12.8%), supermarkets and hypermarkets 

(-12%), pharmacy and personal care (-11.8), and other 

specialty retailers (-11.7%) in 2020. 

 

• Malaysia Retail Sales Report (March 2021) reported 

that department store and fashion and fashion 

accessories segments shrunk the most at 38.3% and 

37.9% respectively. Both being affected the worst due 

to the pandemic.  

 

• 2021 forecast for retail expansion was amended to 

4.1% from 4.9% after major states nationwide were 

imposed with MCO for the most part of Q1. The 

performance in Q1 2021 was estimated to contract 

by 13.4% before rebounding in the next three quarters 

this year. 

 

• Retail Group Malaysia’s (RGM) managing director said 

that it would take up to four years for sales reach 

the same levels as 2019, conservatively, it will most 

likely be in 2024. 

. 

 

• In 2019 alone, domestic, and foreign tourists spent RM39 

billion and RM28.94 billion on shopping, respectively.  

 

• The total expenditure amounted to 37.8% and 33.6% 

respectively of total domestic expenditure of RM103.2 

billion and foreign earnings of RM86.1 billion from tourists. 

 

• Similarly, department store operators were projected to 

suffer from another double-digit negative growth rate of 

47.4% in Q1 this year. 

 

• Although supermarket and hypermarket operators were 

allowed to open during the MCO, these operators 

anticipated their businesses to record another negative 

growth of 14% in 1Q21, according to MRA and Malaysia 

Retail Chain Association 

 

• Mini-mart, convenience store operators and cooperative 

were counting on their businesses to maintain at the same 

growth level as 2020 and anticipated their business to 

grow by 12.5% in 1Q21. 

 

• For 1Q21, retailers in the fashion and fashion accessories 

subsector forecast a negative growth rate of 40.6%, 

retailers selling children and baby products projected their 

businesses to suffer a decline of 21.5%, while retailers in 

the pharmacy and personal care subsector were expecting 

their businesses to drop by 7.8%. 

 

• Retailers in other specialty stores subsector forecast their 

businesses to decline by 6.4% during the first three 

months of 2021. 

Sources :  https://www.theedgemarkets.com/article/malaysia-posts-worst-retail-sales-results-22-years, https://www.thestar.com.my/business/business-news/2021/03/09/retailers-see-growth-at-41-in-

2021, https://www.theedgemarkets.com/article/retail-industry-could-take-four-years-recover, https://www.edgeprop.my/content/1818260/report-four-years-retail-industry-recover-2019-levels, 

https://themalaysianreserve.com/2021/03/10/retailers-continue-to-bleed/  

https://www.theedgemarkets.com/article/malaysia-posts-worst-retail-sales-results-22-years
https://www.thestar.com.my/business/business-news/2021/03/09/retailers-see-growth-at-41-in-2021
https://www.thestar.com.my/business/business-news/2021/03/09/retailers-see-growth-at-41-in-2021
https://www.theedgemarkets.com/article/retail-industry-could-take-four-years-recover
https://www.edgeprop.my/content/1818260/report-four-years-retail-industry-recover-2019-levels
https://themalaysianreserve.com/2021/03/10/retailers-continue-to-bleed/


 

 

 

 

PARKSON RESORTS TO SHRINKING THE NUMBER OF ITS 

STORES, SET TO ENTER RECOVERY PHASE 

 
 

• Parkson Corp Sdn Bhd, which has been struggling, 

even before the pandemic will close two of its stores 

in Malaysia, with a possibility of a third one. 

 

• Parkson OUG Plaza will be one of the stores to 

shut its doors, in mid-2021, when the lease ends. 

The other, will be a non-performing store and the 

possibility of a third store closure of Parkson 1st 

Avenue in Penang, in mid-May due to declining 

patronage. 

 

• Previously, Parkson has also closed several of its 

store, including the 35-year-old Parkson Holiday 

Plaza in Johor Bharu and the outlet in Terminal 1 

Seremban in the October to December period last 

year as both stores were underperforming. 

 

• Parkson’s Chief Operating Officer projected 

department store sales will linger around negative 

40% for 1Q2021, which is in line with the recent 

data from Malaysia Retail Sales Report (March 2021) 

released by Retail Group Malaysia, which estimates 

that the department store category will drop by 

47.4% in the current quarter ending March 31. 

 

• For the six months ended Dec 31, 2020 (1HFY2021), 

Parkson’s revenue reduced by 37% to RM289 million 

from RM458 million a year prior. 

 

 

• The department store has recently relaunched its 

online platform and is still accessing the numbers 

to form a consensus on the sales contribution 

online. 

 

• Generally, in 1HFY2021, Parkson Holdings recorded 

a revenue of RM1.69 billion and net loss of RM49.99 

million. Malaysia and China delivered segment 

profits while Vietnam and Indonesia were not gaining 

much profits. 

 

• Parkson closed its outlet at MyTown Shopping 

Centre in Cheras last February, Suria KLCC as well 

as Parkson M Square Mall in Millenia City, Puchong 

in 2019. 

Sources:  https://www.theedgemarkets.com/article/newsbreak-parkson-enters-recovery-phase-closes-more-stores, https://www.edgeprop.my/content/1818265/parkson%E2%80%99s-

%E2%80%98store-count%E2%80%99-shrink  

https://www.theedgemarkets.com/article/newsbreak-parkson-enters-recovery-phase-closes-more-stores
https://www.edgeprop.my/content/1818265/parkson%E2%80%99s-%E2%80%98store-count%E2%80%99-shrink
https://www.edgeprop.my/content/1818265/parkson%E2%80%99s-%E2%80%98store-count%E2%80%99-shrink


 

 

 

SURGE IN ONLINE RETAIL SALES 

 

• Bank Negara Malaysia mentioned that online retail 

sales almost doubled during the pandemic, 

indicating rapid growth of digital economy as a 

contributor to the country’s economy 

 

• According to Department of Statistics Malaysia's 

(DOSM) online retail sales index averaged at 33% 

between March and December last year, versus 22% 

at the beginning of 2020. 

 

• BNM governor expects e-commerce activities to 

account for a bigger portion of Malaysia’s gross 

domestic product (GDP) from the 8.4% figure 

reported for 2019. Digital economy accounted 

19.1% of Malaysia’s GDP in 2019. 

 

• Homegrown ice cream business, Merry Ice Cream 

pivoted to supplying for events and taking online 

orders, after deciding to close their retail business. 

During MCO 1.0, they managed to sell over 2000 

pints per month and have expended ever since, 

selling up to 15,000 pints per month to customers 

all over Malaysia. 

 

• The business credited social media, for customer 

engagements and marketing purposes, which helped 

them to gain a wider target audience. 

 

• Similarly, Malaysia Airlines has also introduced 

Temptations e-retail store, selling airline’s inflight 

products such as sleepwear, amenity kits and 

duvets, usually only available to premium 

passengers, are available for sale. 

 

BOOST JOINS DUITNOW QR 

ECOSYSTEM 
• As of March 29, local e-wallet Boost announced 

that it has joined the PayNet Real Time Retail 

Payment Platform (RPP) and will adopt DuitNow 

QR. 

 

• At the same time, Boost users will also profit from 

an extensive merchant reach using DuitNow QR to 

pay and claim its loyalty rewards. 

 

• The adoption of DuitNow is in line with 

BoostGotYou campaign, which includes services 

and solutions to carry out necessary tasks with 

safe contactless convenience.  

 

• Users are able to pay bills, buy prepaid top-ups, 

online shopping, getting insurance protection while 

also supporting local merchants. 

Sources: https://www.theedgemarkets.com/article/online-retail-sales-almost-doubled-during-pandemic-says-bnm,, 

https://www.nst.com.my/lifestyle/bots/2021/03/677885/tech-boost-joins-duitnow-qr-ecosystem  

  

 

 

 

 

 

 

https://www.theedgemarkets.com/article/online-retail-sales-almost-doubled-during-pandemic-says-bnm
https://www.nst.com.my/lifestyle/bots/2021/03/677885/tech-boost-joins-duitnow-qr-ecosystem


 

 

 

 

 

 TOURISM 

INDUSTRY 

ANTICIPATES 

HUGE BLOW 

 
 

 

• The tourism and travel industry 

predicts another decline in 

tourism following the extension 

of the CMCO in several states 

until March 31. 

 

• MAH president said that the 

tourism industry will not be 

expecting any improvements 

but instead anticipating 2021 

to be worse than 2020.  

 

• According to Malaysia’s 

Business and Economic 

Conditions Survey conducted 

by The Associated Chinese 

Chambers of Commerce and 

Industry of Malaysia (ACCCIM), 

tourism-related businesses are 

expected to remain bleak in 

2021 despite the vaccination 

programme. 

 

• In the survey, more than 50% 

of the respondents in the 

tourism sector would be unable 

to survive if the CMCO 

continues for more than 1 to 

2 months. 

 

• Meanwhile, Bumiputera 

Retailers Organisation 

president said that sales and 

footfall for the retail sector in 

Klang Valley have gone back 

to 60% pre-pandemic level. 

SOMBER JANUARY WHOLESALE, 

RETAIL TRADE SALES 
• DOSM reported a decline of 2.7% 

y-o-y to RM111.7 billion in the 

value of wholesale and retail trade 

sales, in Jan 2021. 

 

• On a month-on-month (m-o-m) 

basis, DOSM’s chief statistician 

cited that the wholesale and retail 

trade sales contracted 3.3% in 

January 2021 following the 

implementation of the movement 

control order (MCO 2.0) in six 

states. 

 

• Retail trade reduced 2.5% y-o-y to 

RM45.6 billion, while wholesale 

trade also eased 0.4% y-o-y to 

RM55.4 billion due to poor sales of 

non-essential products, namely 

specialised stores ( -7.0% y-o-y), 

household goods (-4.6%) as well 

as cultural and recreation goods (-

5.1%).  

 

• However, retail sales of essential 

goods recorded a positive growth, 

driven by non-specialised stores 

segment which increased 1.4% y-

o-y to RM16.6 billion and food, 

beverages and tobacco segment 

which rose 6.0% to RM2.9 billion 

 

• Meanwhile, retail trade not in 

stores, stalls or markets segment 

grew 9% to RM400 million, while 

retail sale via stalls and markets 

segment increased 5.6% to 

RM100 million. 

 

• For wholesale trade sub-sector, 

the 0.4% y-o-y fall in January 

2021 was mainly due to other 

specialised wholesale which 

declined 4.9% y-o-y. This was 

followed by wholesale of 

agricultural raw materials and live 

animals (-6.0% y-o-y) and 

wholesale on a fee or contract 

basis which contracted 4.7% y-o-

y. 

 

• Wholesale of food, beverages and 

tobacco grew 4.9% y-o-y to 

RM10.7 billion, while wholesale of 

household goods rose 4.2% y-o-

y to RM11.6 billion whereas, 

wholesale of machinery, 

equipment and supplies also 

increased by 2.7% y-o-y to RM4.8 

billion. 

 

• However, online retail sales index, 

which portrays e-commerce 

activity, surged by a record 

28.7% y-o-y in January 2021. 

Sources: https://www.malaymail.com/news/money/2021/03/12/stats-dept-january-wholesale-retail-trade-sales-down-2.7pc-y-o-y/1957211,

 https://themalaysianreserve.com/2021/03/19/tourism-business-bracing-for-another-collapse/  

 

 

 

https://www.malaymail.com/news/money/2021/03/12/stats-dept-january-wholesale-retail-trade-sales-down-2.7pc-y-o-y/1957211
https://themalaysianreserve.com/2021/03/19/tourism-business-bracing-for-another-collapse/


 

 

 

TROPICANA GARDENS 

MALL EXPECTS 80% 

OCCUPANCY AT END 2021 

SURVEY: AVERAGE 

ANNUAL OCCUPANCY 

RATE IN SHOPPING MALLS 

IS OVER 80% 

  
• Despite challenging economic conditions due to the 

pandemic, Tropicana Corporation Bhd projects the 

take-up rate at its retail mall in Tropicana Gardens Mall 

to reach 80% by the end of this year, from the current 

68%. 

 

• Managing director of group asset management 

remained hopeful, citing that the retail sector would 

bounce back following the opening of the economy in 

the country and worldwide. 

 

• He also mentioned that getting support from a global 

well-known chain like Starbucks, and having the store 

open its largest premium outlet in the mall as a 

milestone. 

 

• A survey by the Malaysia Shopping Mall Association 

(PPK Malaysia) reported that Malaysia’s shopping 

malls saw an average annual occupancy rate of 88% 

in 2020. 

 

• According to the survey, the average monthly gross 

rental rate (per sq ft of net lettable area or NLA) was 

RM6.73. 

 

• Average monthly mall expenses per sq ft of NLA in 

2020 stood at RM2.50, with the expenses (included 

electricity, water, insurance, marketing, sewerage, quit 

rent, assessment, and property maintenance) ranging 

from 27 sen to RM5.77.  

 

• PPK Malaysia cited that the average monthly service 

charge and promotional charge per sq ft of NLA in 

2020 stood at RM2.17, with the charge ranging from 

30 sen to RM6.54. 

 

• They continued to cite that Malaysia’s shopping 

industry provides approximately 185.8 million square 

feet of NLA, with an estimated real estate value of 

RM145 billion. The industry is also estimated to offer 

direct employment to an approximate range of 50,000 

and 60,000 people, excluding employees of malls’ 

tenants/shop 

 

 
 

Sources: https://www.malaymail.com/news/money/2021/03/23/tropicana-gardens-mall-expecting-80pc-take-up-rate-by-year-end/1960302,

 https://www.theedgemarkets.com/article/malaysias-shopping-malls-see-average-annual-occupancy-rate-88-2020  

 

 

 

https://www.malaymail.com/news/money/2021/03/23/tropicana-gardens-mall-expecting-80pc-take-up-rate-by-year-end/1960302
https://www.theedgemarkets.com/article/malaysias-shopping-malls-see-average-annual-occupancy-rate-88-2020


 

 

 

 

 

 

 

  

NEW MUSLIM-

FRIENDLY E-

COMMERCE 

WEBSITE 

INTENDS TO 

ASSIST SMALL 

BUSINESSES 

 
 

• Air Asia launched Shop With 

Ikhlas, a Muslim-friendly e-

commerce platform to 

accommodate the increasing 

demand in the market. 

 

• The platform, which aims to 

help small business owners, 

also focuses on being a one-

stop Muslim-friendly and 

lifestyle platform that 

provides affordable products 

and services for the Muslim 

community. 

 
  

LOTUSS IS ON A MISSION TO 

REBRAND REMAINING STORES 
 

 

• Lotuss, previously known as Tesco plans to rebrand the remaining Tesco 

stores to Lotuss by end of this year following the acquisition of Tesco 

business in Malaysia by Charoen Pokphand Group (CP Group) last 

December. 

 

• Taking pride in sustainability, the company plans to impose single use 

plastic and will phase out single use plastic carrier bags at the checkouts. 

 

• After its first flagship store in Kepong, the retailer plans to launch its 

second and third flagship stores in Penang and Johor in May. 

 

 

 

 

 CUSTOMERS GIVEN CHOICE TO DELAY PAYMENT 

 

 

• Pine Labs one of Asia’s leading merchant commerce platforms, has 

announced that its Buy Now Pay Later (BNPL) offering in Malaysia. 

 

• The idea came from suppressed demand among consumers after a 

prolonged period of lockdown; consumers had asked easier access to 

credit, and merchants were looking for newer ways to resuscitate sales. 

 

Sources: https://www.businesswire.com/news/home/20210329005846/en/Pine-Labs-Launches-Buy-Now-Pay-Later-in-Malaysia, .https://www.moodiedavittreport.com/ikhlas-launches-

muslim-friendly-e-commerce-platform-shop-with-ikhlas/, https://www.nst.com.my/business/2021/03/678426/lotuss-malaysia-rebrand-all-62-stores-year-end  

 

 

 

https://www.businesswire.com/news/home/20210329005846/en/Pine-Labs-Launches-Buy-Now-Pay-Later-in-Malaysia
https://www.moodiedavittreport.com/ikhlas-launches-muslim-friendly-e-commerce-platform-shop-with-ikhlas/
https://www.moodiedavittreport.com/ikhlas-launches-muslim-friendly-e-commerce-platform-shop-with-ikhlas/
https://www.nst.com.my/business/2021/03/678426/lotuss-malaysia-rebrand-all-62-stores-year-end


 

 

 

 

 

 

 

 

 

 

RETAIL OPENINGS 

 

% ARABICA STARBUCKS RESERVE 

 

• Japan’s popular coffee, % Arabica has opened its 

first store in Malaysia on March 27. 

 

• The first store is located in Pavilion Bukit Bintang. 

 

• The country’s largest Starbucks Reserve in Tropicana 

Gardens Mall has officially opened its doors on March 

9. 

 

• The new Starbucks comprise two bars – a main bar 

which provides Starbucks’s core and seasonal 

handcrafted seasonal beverages and a coffee bar 

which serves different brewing methods.  

Source: https://hype.my/2021/218412/arabica-famous-japanese-coffee-brand-opening-first-

outlet-in-pavilion-kl/ 

Source: https://themalaysianreserve.com/2021/03/29/tropicana-gardens-mall-opens-malaysias-

biggest-starbucks-reserve/ 

 

JONETZ BY DON DON 

DONKI 

KOREAN GROCER,  

ONE UTAMA 

LULU 

SUPERMARKET & 

DEPARTMENT 

STORE 

 

• Japanese discount chain Don Don 

Donki welcomed its first store in 

Malaysia on March 19 at Lot 10 

Bukit Bintang. 

 

• The 3-storey store occupies 23,476 

sq m of space within the shopping 

mall.   

 

• Jaya Grocer has introduced its new 

grocer concept – Korean Grocer. 

  

• The Korean grocer, located in One 

Utama officially launched on March 

16. 

 

• Various types of products can be 

found in the Korean Grocer such as 

Korean skincare products and F&B 

which are directly imported from 

South Korea. 

 

 

• Lulu Hypermarket and Department 

store has officially opened its 

doors at Setia City Mall Phase 2 

(New Wing) on 31 March.  

 

• The third Lulu Hypermarket & 

Department store occupies 3 

storeys with a size of 

approximately 150,000 sq. ft. 

 

 

• The hypermarket also features 

local SMEs to promote and sell 

their products in the hypermarket. 

Source: https://www.retailnews.asia/don-don-donki-opens-

first-jonetz-concept-store-in-malaysia/ 

Source: https://says.com/my/makan/jaya-grocer-has-new-

korean-grocer-1-utama 

Source: https://www.ayuarjuna.com/2021/03/lulu-

hypermarket-kini-dibuka-di-setia.html 



 

 

 

 

 

 

   

 

LOTUSS STORE, KEPONG 

VILLAGE MALL 

MR DIY, NU SENTRAL 

  
• Lotuss Stores Malaysia launched its first flagship 

store in a mall in Kepong (previously known as 

Kepong Village Mall), Bandar Manjalara. 

 

• Lotuss, which was previously known as Tesco, has 

been bought over by Thailand’s CP Group. Changes 

that were brought into the stores comprise more 

variations of sister company CP’s food ready-to-eat 

meals such as CP Korean Fried Chicken, Spicy 

Drumette, Tomyum Jumbo Popcorn, Chicken BBQ 

and Korean Popcorn. 

 

• Local modest-wear brand Naelofar will also be 

selling their products in the hypermarket chain, 

which will be hitting the shelves closer to Raya 

celebrations. 

 

• Tesco’s own products will still be sold at the 

hypermarket, though all the items have been 

renamed to Lotus’s own brand. Some of Tesco’s 

items imported from the UK will also continue to 

be sold at Lotus. 

 

• MR DIY welcomed its new store in Nu Sentral on 

March 26. The latest addition marks the retailer’s 

700th branch.  

 

• To commemorate the special occasion, the retailer 

held 50% promotions, on top of introducing a 

new concept which is called Mr Toy 

 
 

Sources: https://www.therakyatpost.com/2021/03/31/lotuss-officially-takes-over-tesco-stores-today-all-you-need-to-know/, 

https://www.malaysiakini.com/announcement/568096, https://www.theedgemarkets.com/article/mr-diy-going-against-grain  

 

 

 

 

 

 

 

 

https://www.therakyatpost.com/2021/03/31/lotuss-officially-takes-over-tesco-stores-today-all-you-need-to-know/
https://www.malaysiakini.com/announcement/568096
https://www.theedgemarkets.com/article/mr-diy-going-against-grain


 

 

 

 

NOTABLE CLOSURE 

 

CHILI’S BANGSAR SHOPPING CENTRE 

 
• After operating for nearly three decades, Chili’s Bangsar Shopping Centre, the first Chili’s branch has ceased 

operations on 31 March. 

 

• While the reason behind the closure remains unclear, the restaurant sector has been severely affected by the 

MCO. 

Source:  https://www.therakyatpost.com/2021/03/31/lotuss-officially-takes-over-tesco-stores-today-all-you-need-to-know/ 
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